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INTRODUCTION

In the course of a week, I receive at least a half-dozen emails
asking me one of these two questions: When the heck is your next
book coming out!?! (I realize that’s completely off topic.) And Do
you have any advice for aspiring writers and
authors?

At first, I didn’t know how to answer the second question:
Every writer has a different path, a different dream. We are all
individuals with unique gifts, singular goals, and our own private
baggage carts, stuffed with a myriad of lifelong doubts, self-
imposed limitations, and fears.

What works for one writer may not work for another.
Beyond that, who am I to say anything about the subject? I’m

just one of many authors figuring it out as I go along. Still, the
requests persisted, until it finally occurred to me what folks were
really asking:

Do you have any tips you can offer?
Are there any pitfalls I should avoid?
And mostly—primarily—do you have any words of inspira‐

tion? This whole “writing thing” is really daunting!
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In short, these were my friends, readers, and overall fang‐
tastics (the word I like to use to describe the most incredible
paranormal readers on the planet). Many had followed my
career from book one through book eighteen, and they were
asking for my advice because they, too, desired to become
published writers, full-time authors, or to share their stories
with the world.

How could I not respond to that?
And in truth, I’ve been responding for the last ten years.

Sadly, it’s usually been in the form of a brief, rushed, sleep-
deprived IM or email, one that is for the most part disjointed.
However, the more I thought about it, one thing stood out: All the
replies, no matter how hasty, contained the same few nuggets of
advice, give or take, depending upon how much time I had to
respond. I consistently repeated the same four or five things,
which meant I must’ve felt fairly strong about them. Either that,
or these were the things I would have liked to hear when I was
first starting out. Regardless, I did have a basic philosophy, based
upon my own personal journey and what I’ve seen over the years,
and I could, at the very least, put those together in a coherent
resource.

A little bit about my background: who I am and who
I am not.

I have been writing in one fashion or another my entire life,
and I have made writing my business (penning words in exchange
for some form of income) for thirty-five years. But I decided to
make Dark Fantasy & Gothic Romance my mainstay in 2009;
signed my first book, Blood Destiny, with a small publisher in
2010; and went full time by 2012, ultimately taking over my own
works, rights, and publishing in January of 2016. Currently, I
have an agent and an assistant; otherwise, I’m pretty much a solo
act, fully indie.
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I am not a household name, and I don’t make millions of
dollars a year.

I do, however, have eighteen published books, many of which
have been #1 bestsellers on multiple platforms, and I have
managed to make fiction a full-time job that actually pays the
bills and allows me some freedom to live without the support of a
second income or a partner supplementing my career. More
importantly, I have had the privilege of getting to know many of
my readers, and I adore them with every beat of my heart. They
are men and women from all walks of life, cultures, backgrounds,
nationalities, regions, and religions—and each one has a unique
and special story. (No, I don’t know them all, not even close, but I
try to know as many as I can.) And at the end of the day, I believe
they deserve an answer when they ask me a question; they
deserve my eternal gratitude for making this dream of being a
full-time writer possible; and I wanted to have something to give
them—if only a link to a little booklet—when they ask about my
journey…

When they ask for inspiration.

A little bit about this booklet: what it is and what it
is not…

This booklet is not meant to be a “How To” of writing,
getting published, or selling enough books to make a decent living
—there are many great resources on those subjects that go into
each in depth—and by no means am I asserting that my “advice”
is any more valid than anyone else’s—by no means do I think I
have all the answers…or even half the answers.

Five percent of the answers??? LOL
But what I do have is yours: If you were to ping me tomorrow

and ask, “Tessa, do you have any advice for aspiring writers and
authors?” this is what I would say.

Swallow what resonates, spit out the rest, and by all means,
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forge your own path. Just never stop writing or following your
dream! You are worthy, your stories are needed, and this literary
universe is big enough, abundant enough, to welcome us all.

That said, I am posting one of my favorite Amazon screen‐
shots, taken in 2015, below. Not only does it represent one of my
favorite moments as an author, but hopefully, it will add some
support to my bio and some credibility to my career as an author.
(By the way, Dark Fantasy is considered a sub-genre of Horror,
not Romance, even though my books have ranked #1 in such cate‐
gories as Dark Fantasy, Paranormal, Epic Fantasy, Horror, and
Vampire Romance.) Crosslink the word “bio” to your author bio

“But when people say, ‘Did you always want to be a writer?’ I have
to say no! I always was a writer.”

~ Ursula Le Guin
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CHAPTER ONE

WRITE! (NO, REALLY…)

“Having the urge to write is one thing; acting on it is
another.”

~ Roy Peter Clark

here’s an old adage that applies to all professions,
whether dancer, artist, musician, or astronaut: It takes
ten thousand hours to truly master a craft. (First

attributed to Malcolm Gladwell in his bestselling book Outliers.)
Practice makes perfect…
I think you see where I’m going with this one, but you would

be surprised how many people miss the obvious or believe they
can skip this step and just go straight to publishing: If you truly
want to be a writer…and then a published author (traditional,
hybrid, or indie)…you have to write and write and write! The
exact same thing could be said about reading, devouring every‐
thing you can in the genre you wish to write in, studying the
prose of numerous authors, and getting a feel for the bestselling
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stories (common themes, world-building, and contemporary writ‐
ing), but for the purpose of this booklet, we’ll stick to writing:
There’s simply no substitute for putting words on a page; rear‐
ranging them a thousand times; cutting them up and moving
them around; practicing various sentence structures, paragraph
formations, storytelling techniques, et cetera…then doing it all
again.

And again!
Until you find your unique rhythm and voice.
Until those sentences and paragraphs are not only inspiring

to you but rousing to the audience who will read them.
I started writing stories at five years old, and by the time I was

in high school, I had enough full-length books to fill a banker’s
box—that’s actually true. It’s also true that most—if not all—of
those books absolutely sucked. I’m pretty sure of it, and my poor
childhood friends who were forced to read them can probably
attest to this, but I’m not going to get them involved (insert
smiling emoji). What I do want to say, however, is that yes, there
are a zillion rules to English, and it helps to know as many as you
can. Yes, there are classes one can take in plot, poetry, fiction,
dialogue, pacing, suspense, setting, etc., and again, it doesn’t hurt
to take some of those too. (Early on in my writing, I took so many
it would make your head spin, and I’m grateful for every teacher
who crossed out 90 percent of my words in red ink, every critique
group that forced me to write the same chapter or paragraph…or
sentence…ten more times before saying, “Yeah, it’s kind of okay
now.”) But that’s not entirely necessary to succeed as a writer…

Writing, however, is.
It just is.
Okay, I promise the next chapters will get a bit more

involved, but I just had to start with this short one!
Write!
No, really.

TESSA DAWN
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CHAPTER TWO

YOU NEED A PROFESSIONAL EDITOR! (AND NO, IT
CANNOT BE YOUR SISTER-IN-LAW!)

“He who represents himself has a fool for a client.” ~
Abraham Lincoln

And she who solely edits her own work is asking for a
world of trouble.

~ (I made the second one up!)

his is honestly the first thing I say to anyone who asks
me for writing advice, or more specifically, for
publishing advice. And it’s also the first shortcut many

aspiring writers think they can take: the first way to save money;
the last item on the hierarchy, behind cover art, social media
accounts, and websites; and the first thing folks hope to hire out
from a friend.

Don’t do it.
Please, don’t do it.
Writing and editing are two very different skill sets, even

when the writer has a background in English! And that is not to
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say many writers—perhaps a lot of writers—especially those who
have been traditionally trained, either obtaining MFAs or
through hours upon grueling hours of formal English classes, like
the ones I described in Chapter One, don’t have a very strong
command over the English language and how it is broken down
and constructed into nouns, verbs, modifiers and colorful adjec‐
tives, sparing adverbs, and active—never passive—action verbs in
order to make a story flow…a plot deepen with suspense. A char‐
acter come to life in a way that connects with a reader
emotionally.

They do.
We do…
And again, there are classes on everything from creating

believable characters to pacing to foreshadowing, depending on
the genre you are working in—take them; they’re awesome! And
especially take the self-editing classes, read the self-editing books,
and do it. These are things you will want to know. But at the end
of the day, hire a professional editor anyway!

And here’s why…
The brain is a magnificent and funny organ—it works in some

predictable (and not so predictable) ways. One of those ways is
word substitution. That’s where you see something or read some‐
thing, and the brain fills in what it thinks should be there, what
you know should be there, instead of what is actually there! The
other way it functions is by supporting muscle memory, which is
truly a miraculous reflex—that’s what a violinist might access to
play an opus by ear or to master the fingering of a nocturne she’s
never played before. It’s what a football player might use to catch
a ball—his hands automatically know where to go because they’ve
done the same thing, repeated the exact same sequence so many
times it’s now a part of his (or her) muscle memory. (Good place
to refer back to Chapter One and why it makes sense to write,
write, write. The brain will start to construct sentences, alter

TESSA DAWN
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pacing, and develop believable characters all by itself, because it’s
done it so many times in the past. It instinctively knows that this
character needs a history, a goal, a conflict…not just an eye color.)

But I digress…
Here’s an example of the brain filling something in.
Suppose you intend to write, “The quick brown fox jumped

over the lazy log.” (Not sure why you would want to write that,
but it works for our illustration.) However, instead, you type,
“The quick brown fur jumped over the lazy lad.” Two things
happened here: One, lad is spelled correctly, so spellcheck won’t
find it. Two, you changed fox to fur without knowing it. So when
you read that sentence back, your brain (which is supposed to be
your friend) will actually read fox and log! Yep, it will tell you
those intended words are there, swear to it on a bible, and send
you out into the world with that sentence in your book. And
there’s absolutely nothing you can do about it. As the author, you
KNOW what you INTENDED to write, and so does your brain.
In an act of misguided friendship, your brain has filled your
wishes in for you.

Think about it: Do you remember in high school (or even
college) when you were asked to write a paper for class, maybe
five to ten pages, max? You could go through that paper twenty
different times, scouring it word-for-word and line-for-line for
errors in grammar or a misspelled word, an unintentional substi‐
tution, and with each new pass, you would inevitably find
another error! You would still catch something new. Imagine
what happens when that “paper” is four hundred pages long!

Now, go back to the muscle memory reference: I have a
character in my Blood Curse Series named Saber, and I also
have a character, who appears in later books, named Fabian.
Notice how both their names begin with a unique first letter,
followed by the letters “A” then “B,” and how the beginning of
their names sounds the same (Sabe and Fabe)? Well, by the

DO YOU HAVE ANY ADVICE FOR ASPIRING AUTHORS?
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time I got to book #11, I had typed Saber so many times—and
paired that sequence of typing with the internal, phonetic
sound of his name, Sabe—that my brain stored it in muscle
memory and gave my fingers permission to type the same
sequence every time I “heard” (thought) that sound. In other
words, “Go ahead and fill in e-r; I’ve got you! Already know
where you’re going on this!”

Wrong.
I typed Faber, instead of Fabian, so many times in book #11

that I eventually stopped, went to page one of the manuscript
(where I keep notes to self), and said, “Hey, Tessa, when you’re
done, go back and search-replace Faber with Fabian because it’s
not going to stop.” (Okay, so I didn’t actually type a full sentence
to myself, but yes, I placed that in my editing notes.) Point is:
Your fingers will take off running…without you.

Word substitution and muscle memory are just two of several
tricky brain functions just waiting to derail you.

Has nothing to do with your training, intelligence, or skill as a
writer, so please don’t take it personally.

Okay, so now that you know your brain might actually sabo‐
tage you, and you do need a second pair of eyes, why can’t those
eyes belong to your best friend, who loves you, or even your
sister-in-law?

For the same reason the dad who goes to all his son’s peewee
football games, cheers from the sidelines, loves the lad dearly, and
probably knows a heck of a lot about football cannot go coach the
New England Patriots. It’s a whole different level. A whole
different ballgame. If you are going to ask hundreds…or thou‐
sands…or, if you’re super successful, millions of readers to come
live in your worlds and digest your words, you owe it to them and
to yourself to take the craft seriously. And to put out the very best
product you can.

Allow me to go off into the weeds for a moment in order to

TESSA DAWN
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bring this second point home: the rules of English, the Oxford
comma, and shine, shined, shone.

First, did you know that the rules of English (and fiction writ‐
ing) have changed dramatically over the decades and centuries?
The prose that Dickens and Shakespeare penned would be
laughed out of a publishing house today. Wait! I’m not saying
these authors were not geniuses, miraculous wordsmiths, or
incredible storytellers—they were—and their books are timeless.
What I am saying is that flowery writing has given way to shorter
prose, less description, fewer musings—long, poetic sentences and
vivid, chapter-long, scenic descriptions have been shortened, if
not cut, in favor of moving the plot along. Hey, we are a television
society at present, thus accustomed to more fast-moving action
and a lot less…filler.

Did you know that omniscient point of view (where the
author is basically the narrator; aware of everything happening in
the story—past, present, or future—inside every character’s head;
and perfectly free to tell the reader all she knows as she goes
along) used to dominate prominent fiction, but is now rarely
used? “Little did Johnny know he was going to die next week!”
Oh my gosh, that’s such a dramatic way to end a chapter, but, um,
you can’t really do that anymore. It’s considered author intrusion.
Nor can you head hop. “I love you, Johnny.” Sarah felt so unfet‐
tered by her confession; she had wanted to express her love
forever. “But I don’t love you, Sarah, not even a little bit.” Johnny
knew it was cruel, but he didn’t care—he had to get home to play
Xbox.

Nope!
Today, we write more in limited points of view—whether first

or third person, whether deep or shallow—and we don’t “head
hop” from one character’s thoughts to another’s. Or at least we
shouldn’t. That simply means that the POV character is “holding
the camera” for any particular scene, looking through the lens,

DO YOU HAVE ANY ADVICE FOR ASPIRING AUTHORS?
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and only he or she (or it, if supernatural) can tell the reader what
they see, hear, feel, know, or figure out. (If someone drops dead
behind your POV character, Jake, you, as the author, can’t just
say—Brad just dropped dead—because Jake doesn’t know that yet.
But you can tell the reader that Jake heard Brad gasp and fall
down; that Jake felt Brad’s last exhale of breath on the back of his
neck; that Jake heard a sudden thud on the hardwood floor; or
that Jake figured, since he had just shot Brad five minutes ago,
Brad was no longer talking, and there was blood pooling all over
the floor, Brad was more than likely dead.

But again, I’m getting off track…
The point is: You may not know if you’re in “deep point of

view,” if you’re staying perfectly true to third person limited, or if
you’ve unintentionally committed head-hopping or author intru‐
sion, but your professional editor does! And your reader may not
know the difference either, but they will feel it when they are
suddenly confused, catapulted out of a deep, emotional scene like
a circus acrobat, or simply put off, like something feels disjointed,
even if they have no idea why.

And you may not know that your choice to use the Oxford
comma or whether to capitalize the first word after a colon,
when it belongs to an independent clause, is (at least as of the
day I wrote this) considered preferential or stylistic, just as long
as you adhere to the same rule throughout the entire
manuscript. You may not know whether you should adhere to
the APA, MLA, or Chicago Manual of Style (CMS) when
deciding upon the use of a transitive verb that is still up for
debate, such as with the case of shine, shined, and shone:
Shined is the active verb of shine, and it is used whenever shine
is transitive (possesses both action and a direct object), but
while everyone agrees that shone is clearly used when there is
no direct object present, there is some disagreement about
whether to use shined or shone (with a direct object present)
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when the action upon the direct object is…less vigorous…less
active.

Twenty years ago it was definitely shone.
Today, shined is more popular—but there is still dissension!
No, I’m not kidding.
Did you know that? Maybe you did.
Did your sister-in-law know that? Maybe she does.
But I’d bet you dollars to doughnuts, your professional editor

knows that.
Which means, you don’t have to!
I don’t have to.
And what if the “literary powers that be” get together and

decide next Friday to come to a single consensus over shine,
shined, and shone—will you get the memo? Will your sister-in-
law get the memo?

Nope. But your editor will, because he or she keeps up with
those things.

It happens all the times, folks—the rules are constantly
changing and evolving—and even if your best friend is the world’s
biggest nerd and so are you (I am too, by the way, so this is
nothing against nerds), there’s no way to keep track of ALL those
rules.

Unless you’re a professional editor!
*That* is what they do for a living.
And I apologize profusely for indirectly implying all editors

are nerds—I can assure you, my current editor is cool as a school
of cool fish, even if she has every authoritative manual on English
sitting on her desk; the links to numerous grammar websites
saved as favorites on her browser; and she speaks transitive verbs,
indirect objects, and misplaced modifiers like a second language.

Bottom line: A lawyer needs a paralegal; a professional foot‐
ball coach needs an offensive and defensive coordinator; and a
professional author needs a professional editor.

DO YOU HAVE ANY ADVICE FOR ASPIRING AUTHORS?
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That’s the best case I know how to make.
And yes, mistakes will happen anyway, errors will get

through, but they will be so few and far between that the reader’s
experience will be greatly enhanced.

Last, but not least: Even though this little booklet is just a
freebie I’m penning for readers, I am still going to have it profes‐
sionally edited. First, how silly would I look waxing all poetic
about Oxford commas and transitive verbs if I actually got some‐
thing wrong? And second, I have learned throughout the years
that an editor is a book’s best friend—he or she will take your
baby—your blood, sweat, and tears—and, even if you’ve polished
it to the nth degree, make it better. Make it shine! That’s your
work. That’s your brand. That’s your novel.

Why wouldn’t you want that?

TESSA DAWN
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CHAPTER THREE

YOU REALLY SHOULD ADVERTISE! (OR AT LEAST
THINK ABOUT IT.)

“Don’t hide your light under a bushel.”
~ paraphrased from Matthew 5:15

hat?
Where did that come from?
Are you aware that many of us don’t know how

to advertise, and we can’t afford it?
And that’s assuming we are already published!
Yes, yes, and yes. (There I go, using the Oxford comma again

—some habits die hard. In fact, speaking of old habits: I still have
to go back through all my manuscripts and have “search and
replace” remove the double space after all my end punctuation.
That’s how we were taught in HS typing class—just one of the
many rules that has changed—and muscle memory is a heckuva
thing to undo!) But again, I digress…

Yes, I know that advertising costs money and many aspiring
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writers are not yet published, but here are two scenarios worth
considering:

The diamond in the rough
Let’s assume that for some miraculous reason you come into

possession of a rare, beautiful diamond, and I mean this stone is
gorgeous, sparkling, and enormous. For whatever reason, you
decide you are going to break it into pieces and give all those
priceless chips away—share your diamond with the world—one
piece at a time. So, you promptly head out to your backyard,
locate your favorite shade tree, and bury the diamond underneath
it, marking the spot with a flat gray stone. Then you go back
inside…excited!

You wait days…then weeks…for the phone to ring, the door‐
bell to chime, someone to come to your front door and claim their
share of this gorgeous diamond.

Only, nothing happens.
Nine months later, you are truly perplexed if not despon‐

dent: “Doesn’t anyone know how precious and beautiful this
diamond is? How rare, singular, and unique?”

Why doesn’t anyone want it?
It doesn’t seem like this would be a newsflash, but maybe it is:

No one knows it’s there, but you!
Let me repeat that: No one knows your diamond exists!
What if you had put a note on the front door, letting those

who pass by know about it (a website, social media, just some sort
of sign)? What if you had put an ad in the newspaper or
mentioned it on the local neighborhood website app—or better
yet, blogged about it, talked about it, shared a picture and descrip‐
tion of it on Facebook, Google, Instagram, Pinterest, or in a dozen
other places that feature news and information about rare,
precious gems?

TESSA DAWN
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You probably would’ve received a few calls. And those folks
probably would’ve told a few colleagues, friends, and family
members as well. Anyone who came to look at it, who claimed a
piece and absolutely fell in love with it, might actually shout
from the rooftops: “Hey, you have got to check this out! Did
you know that Sally, Henry—George?—has a diamond
available?”

Okay, so I’m sure you get my point: If you don’t advertise, let
people know about your book, no one is going to be able to read it.
I’ll come back to more of this (readers, reviews, and rejections) in
a minute. For now, let’s look at my second scenario.

The five-dollar bill analogy
Suppose I said to you: “I would like to make you an offer. If

you will give me a five-dollar bill, I will give you a ten-dollar bill
right back.” Besides wondering why I wanted to do that, I would
assume, once you understood the basics of the trade, even if you
didn’t have a five-dollar bill handy, you would find a way to get
one. Now suppose I said, “That was great—wonderful, in fact. I
would like to do that again and again…and again. In fact, for the
next thirty days, I will exchange as many five-dollar bills as you
can give me with tens.”

You might be a bit suspicious at first, but after skipping your
morning coffee at Starbucks for one week, selling your best china
to the local pawn shop (you can always go buy it right back), and
taking your change-jar to the bank to cash it out, you show up at
my doorstep with thirty five-dollar bills; yep, $150. And true to
my word, I hand you thirty ten-dollar bills, $300, in exchange.
You immediately go back to the pawn shop, retrieve your old
china; go on a caffeine binge at Starbucks, drinking seven days’
worth of lattes; and well, forget the change—no need to replace
that.

DO YOU HAVE ANY ADVICE FOR ASPIRING AUTHORS?
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And you still have a little over 150 bucks more than you had
to begin with.

What just happened?
In effect, you just spent the equivalent of $150 in advertising

and made a 100% return on your investment (ROI).
But what if I only made a 50% return on the money? You

would’ve ended up with 75 extra bucks.
But what if I only made a 25% return on the money? You

would’ve ended up with an extra $37.50.
But what if I only made a 10% return on the money? You still

would’ve ended up with $15.00 more than you started out with.
The point is: You did not squander or lose money—you made
money by advertising.

And yes, sometimes your ROI will vary greatly, but as long as
there is some return, advertising is not so much spending money
as making money. And that is a shift in mindset that has to take
place if you’re ever going to be comfortable doing it. “I can’t
afford to advertise.” You can’t afford not to.

Now, before you send me an email pointing out all the
obvious flaws in that logic (what if my ad doesn’t work; you can’t
get blood out of a turnip [I literally do not have five bucks!]; or the
first time I run an ad somewhere, I do have to spend money I
don’t possess; and some folks are just no good at advertising—we
don’t know how), I will say this: Those things are generally true
for every first-time writer, advertiser, person who has set out to
give a piece of their “diamond” to the world. Yet it doesn’t change
the fact: No one will see, find, or ask for that priceless stone,
buried in your backyard, unless someone tells them it is there.
They literally cannot. It’s okay to start with one small ad for
$5.00. It’s okay to watch dozens of You Tube videos or join an
author’s network and attend some of the classes. It’s okay to
download one of the hundreds of books—or manuals—on the
various advertising platforms and start slowly.

TESSA DAWN
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It’s even okay to dip one toe in the water and slowly learn as
you go.

The real question is: Is it okay to just bury that treasure
where no one can find it?

That’s up to you.
We all write for different reasons, and none is better than the

other. This is just a strongly worded suggestion I wanted to make
for the many readers who have asked, “How do I get my book out
there and start making sales?”

And one last point that is fairly important: I like to make a
distinction between publicity (things you do to enhance your
brand or foster public relations) and advertising. Publicity
encompasses all those things that cannot be measured or tracked,
like the value of a like, share, follower, or comment on social
media. It’s very hard to discern whether or not you’re getting a
solid return on such investments: increasing your social media
presence, getting to know your audience and connecting with
current and future readers; building your brand with a logo or
tagline; accumulating reviews, offering a free newsletter…or even
a free first book, etc. That doesn’t mean those things aren’t worth
doing—I believe they are—but when I say you really should
advertise, I am talking about setting something up (or several
somethings up) that directly lead to the purchase of a book. You
can track the link or the click-throughs. You can count how many
books were sold that day. You can determine your ROI from a
specific advertisement so you know you are making, not just
spending, money; and you can adjust it in real time accordingly.

PR is great (and in my opinion, also necessary), but at some
point, if you really want someone to hold a piece of that diamond
in their hand, you have to tell them it’s out there, ask them to try
it, and be willing to exchange five dollars for six…or seven…or
eight, maybe ten.

And by all means, if you do run an ad, and you’re getting a
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clear, measurable ROI, please remember the five-dollar bill
analogy: “I spent $10 on advertising, and I did make $20, but
that’s all I can afford. Ten is my top budget.” No. You just made a
100% return on your investment; you still have your original $10,
plus $10 more. If you have your hands on an ad that is returning
that kind of money, double, triple, or quadruple your spend—to
not do so would be like telling the person who just said she’d give
you a ten-dollar bill for every five you give her: “That’s great, but
I only have ONE five-dollar bill to invest.”

The second she hands you that first ten—hand her five back!
And keep it rolling as long as she’s willing…
All of this said, I do want to end this chapter by saying, I get

it! I know it’s hard, daunting, and overwhelming, the prospect of
selling one’s books. And I know advertising isn’t easy, and broke is
broke…is broke. Been there, borrowed the T-shirt because I
couldn’t afford to buy it! I just want you to start thinking differ‐
ently about advertising, to consider how it might be a potential
opportunity to get your baby—your novel—into a few more
hands, and to approach it from a more pragmatic, systematic
approach: Is this activity PR or advertising? Will spending this
dollar lead to making a dollar (or fifty cents…or a nickel) back?
Can I really afford to do this right now?

Can I really afford not to do this right now?

Postscript…
If you do not yet have a book to sell, it is certainly more than

okay to start building your brand, assuming you’re actively writ‐
ing: to join writer forums, to create social media accounts, even to
establish a website.

Two points of caution: Just as you only get one chance to
make a first impression, it’s very hard to go back and rebrand your
image, so when you’re setting things up, or speaking in public
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(posting online, etc.), accumulating the tools of the trade, think
long term! Think success. Don’t box yourself in, if possible. What
that means is simply this: Let everything you say and do—or set
up—reflect the author you expect (or hope) to be in ten years’
time. Ask yourself, “If I was a bestselling author with hundreds of
thousands of readers, how would I set this up? What would I
want to say or not say?” Are you 100% certain you will only write
series, never change genres or pen names, not need a business
page or a larger mailing list? Can this business page or mailing list
be moved if necessary? Think ahead before you do something
permanent, and don’t think like a struggling writer—think like an
author with a boatload of fans, just in case it happens.

Oh, and my most important advertising tip: Once you are
ready to advertise, be sure to define your target audience as
narrowly as possible. Think about it like this: If I were to give you
five worms, one fishing pole, and twenty minutes to fish, where
would you rather do it? In a twelve-by-twelve-foot pond, stocked
with 100,000 hungry trout, or in the middle of the Atlantic
Ocean, where there may or may not be any fish, and any fish that
do exist may or may not like worms? Think about it…always think
about it.

Final point of caution: Don’t let the lure of PR fool you or
distract you. There is nothing a writer can say, do, or present that
will speak as loudly—or resound as stridently—as his or her book!
Yep, those words you are penning are paramount. Your world-
building. Your characters. Your settings. Your story. Ultimately,
your novel will speak louder than all your promotions: It will
define your brand, attract your readers, and establish your initial
core audience.

So back to Chapter One; focus on writing.
And then, once you have a finished work in hand, you may

want to consider advertising.
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CHAPTER FOUR

YOU MUST POSSESS A VERY STIFF SPINE! (YOUR
OPINION IS NONE OF MY BUSINESS.)

“The greatest fear in the world is of the opinions of others.
And the moment you are unafraid of the crowd, you are no
longer a sheep, you become a lion. A great roar arises in
your heart, the roar of freedom.”

~ Osho

eaders and reviews…
Rejections and revisions…
I’ll get straight to the point without pulling

punches: Someone, somewhere, will hate your work!
If you are an author and you put your work out in the public,

expect to experience at least one of those top three R’s: negative
reviews, professional rejections, and requests for revisions. And if
no one anywhere has ever disliked one of your books, then odds
are, you aren’t getting your book in front of a wide-enough
audience.

Look, whatever you write, whether it’s series or single-title in
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a specific sub-genre (or if you’re like me, cross-genre, just to keep
it difficult and interesting), the first few books you put out (or the
first in your series) will be trial runs, tasty samples, a literary
colander meant to collect, sift, and strain your target readers,
going forward, from those who are not a perfect match. In other
words, those who connect with your storytelling, your writing
style, and/or your world-building will raise their hands and say,
“Yes, please! We want some more.” Those who absolutely fall
head over heels in love with your work will shout it from the
rooftops, likely follow you on social media, and become your
future fans and core readership. (Note: They will also give you a
wealth of information over time as to what your target audience
looks like, thinks like, responds to—so you can be far more specific
when searching for “your people” in the future. Remember that
chapter on advertising?) And those who don’t care for it—those
who don’t get it or like it (and the reasons are myriad; don’t go
down that rabbit hole!)—will either set it down, return it, or in a
few rare cases, express their dislike rather vehemently in a review,
comment, or on social media.

That’s okay.
That’s part and parcel of being a creative artist who puts his

or her work in the public arena (just ask any painter, musician,
songwriter, or actress).

We live in a diverse world, full of endless preferences, view‐
points, and experiences—no two people agree on everything,
and not everyone will like your work. In fact, no two people who
love your work will even see the same thing, read the same
words, or get the same experience out of the story! Readers will
fall in love with different characters and hate different villains;
some will think a chapter moved too fast, and others will think it
moved too slow; still some will want more romance…or more
battles…or more humor, a chance to catch up with secondary
characters, while others will want less romance, fewer battle
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scenes, and no humor whatsoever—this is Dark Fantasy; make it
even darker!

My point is this: If you are going to keep changing, editing,
alternating your style and your storytelling based on personal
preferences, then prepare for an endless game of whack-a-mole.
That extra romance you just added to appease Sally has ticked off
Susan. That character who was a little too gruff for Joe was not
brutish enough for Daniel. Now you’re caught in an endless
vortex of switching something to appease a reader, only to have to
change it back…in order to appease another. And with each pref‐
erential change you make, you end up with a new list of people
who LOVE this but DISLIKE that, people who might prefer ten
different things, fifty different ways, all of them at odds with each
other’s predilections… Yikes!

In the next chapter, I will speak a little more about why I
believe wholeheartedly that a writer should really know who they
are, what they write, and why they write it—and remain true to
their core. Why passion is something that jumps off the pages…or
becomes nonexistent if you’re trying to become someone else…
why every storyteller and story is as unique as the audience who
reads it, and why the goal is not to continuously adapt one’s
writing to each and every potential reader, but to write it as
strongly—and as expertly—as possible, to learn all you can about
the craft and/or genre and apply it in order to give every reader
the best experience possible, then trust that it will eventually
reach the correct target audience, accordingly.

Yes, there exists a group of people, of readers, who are perfect
for you—your writing, your expression, your stories. Your job is to
find them and connect with them, not to try to convert those who
don’t belong in your tribe to begin with. And the best way to do
that is by being authentic as you pen the very best books you can.

Let authentic you find authentic them.
Don’t change yourself, and don’t try to change others.
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Writers should write what they love, and readers should read
whatever they desire, and it is an amazing synergy in a miracu‐
lous literary universe that brings those two components together.
There are so many diverse and creative options—authors and
readers have so many choices—that ultimately, all can be satis‐
fied…perfectly.

So just to clarify and summarize…

Readers and reviews
Always be grateful for readers—even those who don’t like you.

This career would not exist without them.
Expect to get some negative reviews—it means your work is

getting out there.
And the way I would approach reviews as feedback is by

looking at the general consensus: If the vast majority of your
reviews are positive, with just a sprinkling of negative or middle-
of-the road, you are reaching your target audience, and you are
probably writing precisely in the lane you should be. If almost all
your reviews are falling in the middle (two-, three-, and some
four-star), then maybe folks aren’t feeling very passionate about
your stories. Are you? Is there something you need to make
stronger? If you start to see an unusually disproportionate
number of negative reviews, all citing consistent complaints, then
that would be something worth paying attention to: What is your
readership seeing? (Please tell me it’s not that your sister-in-law is
your editor!) LOL

And here’s something that should help you keep it all in
perspective: Many breakout, MEGA, national bestsellers—the
kind that are so widely read they become household names—will
often have a huge number of five-star reviews and a huge number
of one- to two-star reviews! Why is that? I believe the authors
made readers feel something, and so strongly, so passionately, that
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they either loved it or hated it. And I believe that’s a good thing. I
also believe that when the colander is so big—remember how I
referred to a new single title or first in series as a test-case that
draws in new readers, book lovers who are trying something new
and different for the first time, thus acting as a sifter and strainer
going forward—and the net catches that many fish, those who are
a match and those who are NOT will be magnified, exponen‐
tially. And my whole point in sharing this is to illustrate that
reviews—both negative and positive—are sometimes a barometer
of how many people are trying a book, the general overall consen‐
sus, and not necessarily a referendum on the author or his or her
writing. If you see a pattern that requires your attention, check on
it. Otherwise, it’s personal preference if you want to read all your
reviews, especially the sprinkling of negative ones.

How strong is your spine?
Remember: “Your opinion is none of my business.”
Personally, I do not scour social media or book-selling plat‐

forms and read all the reviews—I tend to feel like I’m spying on a
sacred reader-to-readers space. However, I do glance at overall
performance (ratings), and if I were to see something that trou‐
bled me or made me question, I would absolutely explore further.
In addition, I put each of my books through a grueling gauntlet of
beta reads, consistency edits, and professional critiques before I
release them—yes, my top, target readers, my most loyal series
followers, and a top-notch editor (as well as a few author
colleagues whom I trust implicitly) get to rip my work apart and
ply me with feedback—all of which I listen to, respond to, and
edit as necessary—before a book goes forward.

In addition, even if it takes me a month or more to get to it, I
always read the personal emails, DMs, and comments/questions
sent directly to me from my readers. So please don’t misinterpret
anything in this chapter as implying that no one’s opinion
matters, other than your own. I am simply hoping to give you a
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broader perspective on reviews in general and to point out where
you should be seeking critical feedback…and growth…with regard
to your craft, and where you need to have and KEEP a very stiff
spine.

Rejections and revisions…
I believe these categories speak for themselves: You are going

to get rejections, and you are going to be asked to do revisions.
With regard to rejections, remain persistent. Keep putting

your stories out there and trust the process—nothing worth
having comes easily (at least not for most of us), right? If you’re
getting consistent feedback—again, there are those patterns I keep
mentioning, how to separate a preference from a problem—then
pay attention. If you need help, seek it. If you need to work with a
content or development editor, take a few more writing classes,
try a particular chapter ten different ways or from several varied
points of view, or accept that your first novels, maybe your first
fifteen, were actually just practice runs, exercises in honing your
craft, then do it. Keep going. Keep moving forward. Just make
sure you’re clear on what you’re doing and why you’re doing it,
and you’re not giving up your authenticity.

As for revisions: My advice is the same. Learn to discern a
preference from a problem by paying attention to patterns. (In
time, you won’t need to do this so much…you’ll know.) The first
time I had a book professionally edited and saw all those red
marks and notes, as in hundreds—was it thousands?—I went
through each and every one with a fine-tooth comb and more
than a little resistance, depression. I learned that my pattern was
to say “No!” right away, then to come back an hour or day later,
look at it again, and go “Okay, maybe you’re right,” then change
it. Now I know how to gauge who I’m working with, the level of
expertise of the professional editor or cover designer, etc., and I
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don’t blink twice. The vast majority of “edits” I accept without
even questioning. “Lord, I love that woman!” (My editor.) And if
there’s something I disagree with, even in a BETA read, I know
why I disagree with it, why I stand behind it, and I don’t explain,
justify, or debate it…I just keep it and move on to the next item.

So, if you are asked to do a revision, make sure you’re clear on
what you’re revising and why you’re revising it. Make sure you’re
not getting caught up in a perpetual game of preference-induced
whack-a-mole, and make sure you’re being intentional about
where you want to take your career.

Is this next step the right one for you?
Are you putting out your best work possible?
Do you trust the source who is giving you this information? Is

he or she at the same or a higher level than you are in your writing
or your writing career? (Always counsel up; I assume that’s the
direction you’re hoping to head in…)

If the answer to all these questions is yes, and the person or
entity behind the request can truly help you get where you’re
going, then do the revisions. And learn all you can from them.
But if you aren’t sure, then step back and remind yourself; even
editors, agents, and publishers have preferences. Ask yourself:
Am I in the right room, the right lane? With the right people…for
me? No judgment. This is about each and every writer having an
authentic voice, a potential audience, and a unique path that only
they can authenticate.

Always seek to be a better writer.
But please know: You must possess a very stiff spine in this

business.
And it’s okay to flex it, stretch it, or harden it as appropriate,

just so long as you do so kindly.
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CHAPTER FIVE

NEVER GIVE UP! (THE LAW OF ATTRACTION)

“You are a living magnet. What you attract into your life is
in harmony with your dominant thoughts.”

~ Brian Tracy

f all five chapters, this is the one I feel most strongly
about. To me, this is the advice that matters the most.

Your dreams are your own. Your reasons are your
own. Your goals, your longings, your struggles…no one knows
them better than you, and no one has a right to weigh in on them
or to cancel them…or to question them. Not everyone has to love
you; not everyone has to get your stories; and not everyone has to
endorse what you do. But you do.

You do…
And you have to place that love, longing, and clarity of

purpose someplace very safe in your heart and then give it to the
universe to sort…

And then let it go.
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Yes, I firmly believe that for every writer, there is a reader. I
believe that for every story, there is an audience. I believe that for
every dream, there is a way to make that dream come true—but I
also believe that the Higher Power, the Universe, the Source that
makes all this happen is a simple but powerful law that knows
how to match things together, how to draw cooperative compo‐
nents toward one another…how to fit a dozen intricate, otherwise
elusive puzzle pieces together to form a perfect picture—your
perfect picture—unerringly. “If you build it, [they] will come.”
(Kevin Costner in Field of Dreams, 1989.)

Yeah, I actually believe that.
But only if you let go and trust and allow something greater

than yourself to sort this out, regardless of your religion or spiri‐
tual conviction.

There are around 7.7 billion people on this earth.
There are over 329 million people in the United States.
There are likely 572,000 to thirty-nine million in the state

you live in (assuming you’re a US citizen; if not, go ahead and
apply this to your own country or district).

The point is: You don’t need all of them to read your work in
order to be a successful author. Heck, you don’t even need most
of them…half of them. You just need a scattering of people,
maybe a thousand, ten thousand, a hundred thousand if you’re
fortunate—your people; your tribe—who relate to the stories
you’re telling. And the flip side of the coin is that, in the same
way “you” will need to attract this small sampling of individuals
who relate to your work (like attracts like), you must also expect
and accept (even welcome) that the same magnet will also repel
those who do not. And that’s exactly perfect. Exactly how it’s
meant to be.

I placed the word “you” in quotations for a reason: That isn’t
your work. You don’t have the ability or reach or power to know
who will feel the passion in your stories, who will relate to your
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characters’ struggles, who will feel drawn to your underlying
themes…and who will not.

But the Universe does.
(And please, feel free to substitute the Higher Power you

believe in, in place of the word Universe—I’m writing this booklet
for all my readers, so I’m keeping it universal.)

It is so liberating, so freeing, so enlightening to simply
embrace that truth: to just put a prayer or an affirmation or a
request into the universe asking for those who are meant to see
your words, enjoy your worlds, and join you on your journey to
be shown to you…or to come into the fold because it blesses both
of you! And to concurrently pray, affirm, or ask that those who
are not meant to be a part of your process will simply move on…
not even see it…have no reaction whatsoever. But that they will
also attract whatever blesses them the most as well.

That’s how this universe works.
At the end of the day, we live in a beautifully diverse world,

filled with the most amazing individuals who are all following
their own dreams, forging their own paths, and seeking whatever
it is that pleases, enlightens, uplifts, or inspires them. And some‐
where out there, you have a tribe. So let the universe find them
and sort through all those variables. And more important, trust
that it knows what it’s doing, and trust that it is truly abundant.
Prolific readers will pick up more than one book; some “other”
author is not going to take all the readers before you get there—a
new batch is born or comes of age every day—and the universe is
not going to crack under the strain of too much creative story‐
telling. There is a place for you, and the Universe can find it…

Because, I believe, you are that magnet—a magnet—and if
you radiate hope and the desire for mutual blessings and trust in
whatever comes, as it’s happening, then you allow the Law of
Attraction to work on your behalf. But if you radiate fear and
insecurity—or worse, indifference—you give up on the passion
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behind your writing, and you risk attracting a surplus of those
who do not relate to it.

So, write what you love because you love it—you want that
passion in your magnet. Write, write, write because it will only
make you better at your craft, and the universe responds to abun‐
dance…with more abundance. (If you’re asking, if you’re seeking,
if you’re wanting to get better, it will come.)

And learn all you can because it’ll get you there even faster.
You want your tribe to have the best experience possible.

Give the universe five bucks every now and then, trusting
that it knows how to turn it into ten—and you’re worth it.

Hire a professional editor so he or she can bless your life and
enrich your readers’ lives too—and be grateful such knowledge
and expertise exist. The universe loves, loves, loves gratitude.

And then bundle it up and toss it out there—let something
bigger than you line things up—and trust the yeses as well as the
nos. The rejections as well as the requests for submissions. Trust
your desire to be traditionally published, hybrid, or indie, and
follow your heart, unerringly. You have asked the universe a ques‐
tion, and it is answering…speaking to you…not your neighbor.
Not your fellow author. Not even reader number 5,012. (Yes,
that was random.)

At the end of the day, this is your gift, your diamond; what do
you want to do with it?

Once you’ve answered that question—really answered that
question—never give up!

There is no secret club to which you must pledge your
undying fealty and prove your worth in order to be admitted as a
professional author (defined herein as someone who writes a book
of any length in exchange for some form of currency). There is
only a writer and her stories, the ones still waiting to be told, and
somewhere out there, a reader waiting to enjoy them.
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Being an author is just about multiplying that process—that
one-to-one connection—again and again.

And again.
Never give up.

Please join my mailing list
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TESSA’S BOOKS

~ FIRST IN SERIES ~

BLOOD DESTINY (Blood Curse Series)
What would you do if  the moon

turned red, and your life was no
longer your own?

Descended from the progeny of
Celestial Gods and humans, Nathaniel
Silivasi is handsome, seductive, and
powerful beyond measure: a lethal
vampire. Belonging to an ancient civiliza‐
tion that sacrificed its females to the verge
of extinction, he is also cursed. Like all the
sons of Jadon, he is incapable of producing
female offspring and required to sacrifice a

firstborn son as atonement for the sins of his forefathers. While
he belongs to a modern civilization, he is bound by primeval law.

When Jocelyn Levi stumbles upon Nathaniel's pristine mountain
valley, she is not prepared for the collision of worlds she is about
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to encounter. As an agent of the homeland security department,
ICE, the beautiful, defiant female has an agenda of her own: to
stop the ritualistic slaughter of innocent young women by a
human trafficking ring. Little does she know, the evil she seeks is
unlike anything she has ever witnessed. She has entered a world
of warriors, code, and mystery, where the predators are divided
only by degrees of light and shadow, and the dark, handsome
stranger who has come to her aid is the most dangerous of all.

DRAGONS REALM (Dragons Realm Saga)
When the iron resolve of  a

dragon prince clashes with the
stubborn will of  a slave, bonds
will be broken, alliances will be
tested, and a kingdom will be set
ablaze.

Mina Louvet is a fighter, a human
with a powerful will to survive in a world
dominated by warlocks, soul-eaters, and
shifters. Identified by the king’s witch as
one of the rare, invaluable females in
Dragons Realm who can give birth to a

dragon’s son, she was stolen from her parents as a child and taken
to the Keep to be reared in the ways of the Ahavi. As one of the
few, the elect ~ the Sklavos Ahavi ~ Mina is expected to feed her
master’s fire, reanimate his blood, and above all else, give him
strong dragon offspring: children who will one day rise to power.
But Mina, to her great misfortune, is far too intelligent for her
own good: She has a stubborn sense of justice, and she is wholly
incapable of blind submission.

Dante Dragona is as cunning as he is lethal, as methodical as
he is dangerous, and as terrifying as he is powerful. As the eldest
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of three dragon princes, he is destined to succeed his merciless
father to the throne of Castle Dragon. But first he must do his
duty to the Realm by governing one of its harsh, unforgiving
districts and claiming a Sklavos Ahavi. Hardened by the sadistic
abuse he endured as a child and shaped by the tragic suicide of
his twin, the prince lives only to fulfill his obligations to the
monarchy: to maintain law and order in a bestial land, to contain
its magical inhabitants, and to keep the kingdom safe from its
mortal enemies, the Lycanian shifters across the sea. Like all
primordial dragons, he rules with an iron fist, dominates with
absolute power, and punishes with fire. Those who oppose him
die a swift and brutal death ~ subject, enemy, or slave ~ the
Realm has no tolerance for weakness.

ZANAIKEYROS ~ SON OF DRAGONS
(Pantheon of Dragons)

What would you be willing to
sacrifice for a chance to live ~ and
love ~ forever?

Zanaikeyros Saphyrius, better known
as Zane, is an original dragyri, a badass
male, and a Genesis Son—one of the orig‐
inal embryos made by the dragon lords.
Like all the Dragyr he has ten days from
the time he meets his fated—a human
female—to take her to the Temple of
Seven and present her to the ancient
dragon lords to be consecrated…remade…

and reborn.
Jordan Anderson is as talented as she is independent. Despite

losing her parents when she was only seven years old, she has
managed to create a successful career, establish a comfortable life,
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and lay the groundwork for a safe, predictable future. The last
thing she wants—or needs—is to enter a savage world teeming
with demons, shadow-walkers, and fearsome dragon lords.

When Zane and Jordan’s lives cross paths in a dimly lit
parking garage, an immortal flame is ignited…and the ten-day
clock starts running.

Zane sees all the signs.
Jordan sees only a predator.
And a dark, perilous journey begins…
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Blood Destiny
Blood Awakening
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Blood Redemption
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Blood Vengeance
Blood Ecstasy
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Christmas In Dark Moon Vale
Blood Web
Blood Echo

(DRAGONS REALM SAGA)
Dragons Realm ~ Book 1
Dragons Reign ~ Book 2

(PANTHEON OF DRAGONS)
Zanaikeyros ~ Son of Dragons (Book 1 )
Axeviathon ~ Son of Dragons (Book 2 )
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Daywalker ~ The Beginning
(A New Adult Short Story)
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A SNEAK PEEK FROM BLOOD DESTINY

(BOOK #1 – BLOOD CURSE SERIES)

Jocelyn lifted the canteen from the weighty, navy blue backpack
and took a long drink of water. She checked her compass once
again, glancing furtively at the sky to determine the position of
the sun. She was making great time. There was plenty of daylight
left, more than enough to reach the cave before sunset. Placing
the canteen back in the pack, she adjusted the weight evenly on
her shoulders, her mind continuing to analyze information as she
headed deeper into the forest.

Jocelyn knew that she didn’t have permission to move on the
tip her informant had given her. She wasn’t supposed to be there.
And if anything went wrong, she was on her own. But she also
knew that it couldn’t wait. Human trafficking. Ritualistic killings.
The entire case was so bizarre.

As an agent of ICE, a highly specialized department within
Homeland Security, Jocelyn Levi had been investigating one
particularly shocking human-trafficking ring for months. Unlike
more typical rings that forced young women into sexual slavery
or sold children into forced labor, these victims were being taken
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for much darker purposes—to be used as sacrifices in ritualistic
killings.

But by whom?
Jocelyn shook her head, carelessly tucking a handful of thick

brown hair behind her ear. Over the last two months, her unit
had discovered three freshly discarded bodies, each one showing
signs of the same hideous brutality. The sight of the mutilated
corpses had been abominable, but they were close to finding the
head of the ring, or at least finding the man who was selling the
women. Still, they had no idea who was doing the actual killings:
what kind of cult could be behind such gruesome acts of evil.
They had never managed to uncover an actual crime scene.

Jocelyn sighed, hoping that today would be a major break‐
through. If the information her source had given her about the
cave was correct, then she was about to make a huge discovery.

Her informant had assured her that she was not walking into
a danger zone, that the site he had told her about was no longer
being used by the ring. As always, they changed locations
frequently, moving around to avoid detection by the authorities.
Unfortunately, this meant that there would be no fresh forensic
evidence, but the information Jocelyn hoped to uncover was of a
different kind anyway.

Jocelyn slowed her pace as a series of tall, reddish rock forma‐
tions appeared in the distance, strangely shimmering into view
like a desert mirage on a hot day. An eerie chill swept through her
body, raising the hair on her arms, and a deep sense of foreboding
settled into her stomach. She shivered and stared ahead. There
was something about the peculiar canyons that shook her to her
very core.

Although most people would have turned back, most people
would not have been there in the first place.

Jocelyn was not most people.
Solving difficult crimes was her life. Stopping the really,

A SNEAK PEEK FROM BLOOD DESTINY

40



really bad guys. And she was very good at it. She had always had
a sixth sense, an uncanny ability to stay one step ahead of the
criminal mind. It wasn’t like she was psychic or anything. She
just had a way of feeling things. Walking into a crime scene and
knowing. As if the very essence of the place whispered secrets to
her of the people who had been there.

Now, after months of dead ends, she finally had a reliable
lead; and she had no intention of letting the information go to
waste.

Jocelyn drew in a deep breath of crisp mountain air, her lungs
working overtime to adjust to the altitude of the Eastern Rocky
Mountains. The beautiful, expansive territory ran along the
Front Range of North America, full of hidden canyons, dense
forests, and towering, majestic peaks; under different circum‐
stances, it might have been an idyllic place to vacation. Her sense
of dread grew stronger with every step she took, so powerful that
it almost felt as if there were an invisible hand holding her back,
something warning her away. She shook her head in an effort to
clear her mind as she pushed forward against the invisible
barrier.

She had come way too far to turn back now.
The faces of the victims, their broken and tortured bodies,

continued to replay in her mind like a gruesome, private slide-
show, reminding her of just how much was at stake.

Picking up the pace, Jocelyn headed deeper into the canyon.

PURCHASE BLOOD DESTINY NOW
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